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In post-pandemic era, China’s F&B industry is facing new opportunities and challenges. As the leading food & beverage exhibition in China,

FHC Shanghai Global Food Trade Show, which is co-sponsored by Shanghai Restaurants Cuisine Association and Shanghai Sinoexpo BX&FE P Co-Organizer
Informa Markets International Exhibition Co., Ltd., has been successfully held for 25 years. Looking back at the exhibition in 2021, there are 15 FEERRIEHEOFS
international and regional pavilions showcased on-site from countries such as Belgium, Denmark, France, Spain, Germany, Italy, Canada, China Chamber of Commerce of Foodstuffs
United States, Russia, Japan, South Korea, Malaysia, South Africa, Brazil, Austria and China Taiwan. Professional visitors from food, hotel, and Native Produce

catering, coffee, baking, drinks, bars, clubs, super retails, franchise chain and many other fields come to visit and network. With the reliable

pandemic prevention measures FHC run smoothly in 2021. Furthermore, these safety measures also brought strong confidence and power to

the sustainable and stable development of the food and beverage industry.
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Shanghai Food Association
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Zhejiang Hotels Association
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Shandong Tourist Hotels Association
RIMHEOBRBES

Shenzhen Food Importers & Exporters
Association

BmRE&TUnE
Xiamen Food Industry Association
IR ERRERSBRAE

Zhejiang Time's International Exhibition &
Service Co., Ltd.

ASCKFHFEEEEZERS

Aquaculture Stewardship Council
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China Canned Food Industry Association
FEZENS

China Cuisine Association
FEEIERBNS

China Food Association

EETIHBREBLAS

All-China Bakery Association

PEXFRESINIHS

China Aquatic Products Processing and Marketing
Alliance

IBTEREERREKRSZ H L

Shanghai Municipal Service Center for Domestic
Cooperation and Exchange

LismikiFTUHRELS S

Shanghai Tourism Trade Association Hotel Branch
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Thank you for the participation of supporting entities in 2021!
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Exhibitors Testimonials
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Taekyung Kim Lao Jiuchi FHiR y
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BEESNNFHCRR,
FRERS] = The Canadian Consulate General in Shanghai is honored to be part

of the continuing success of the Food & Hospitality China shows,
and despite the challenges of the pandemic, we are happy to see
that there is still sustained interest and visitor traffic to the FHC
and ProWine shows. Canada, along with the U.S. Italy, France,

KFIA organized Korea Pavilion for the first time at FHC 2021
with 17 companies and supported them through operating
an online business-matching programme. Even with
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demand from Chinese buyers seeking new Korean HAMRISXAKHONE), — Pl —PR=, continued success and partnership.
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products, and we look forward to participating in the show RIEER_THE, EUETEEIFERLT

in the upcoming years. 1.

We are very appreciative of the FHC platform,
because it enables us to learn more about the
needs of the domestic market, as well as to
reach new buyers. This year is the 25th
anniversary of FHC. We believe that for an
exhibition to persist for 25 years shows that
FHC is a very strong platform for Chinese
buyers.

1 %

|

.'» Sintex B FHC
s & (CHINA

> informamarkets




EAMREEREMS B

TOP 10 Domestic Visitor Distribution - Region
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VISITORS
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58.3%

VISITORS
PARTICIPATE FHC
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PROFESSIONAL VISITORS
ARE DISTRIBUTORS AND RETAILERS
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Visitor Testimonial
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| am very glad to visit such a large-scale exhibition and see so
many kinds of procurement resources. Despite the ongoing
impact of the pandemic on the economic environment and
more online business than ever before, the offline exhibitions
are still the most efficient platform for business expansion. In
this process, | can also make many contacts in the industry and

share my experience in dealing with market challenges, which
is of great help.
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The livestreaming of FHC forums is very helpful.
There are many suppliers to visit and brands to learn
about during the three days. Through the replay of
the forum's livestreaming, | can listen to the speeches
of several familiar industry guests, which not only
help to understand the trends of the industry, but
also enrich my knowledge when | communicate with
my peers.
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The 23rd FHC China International Culinary Arts Competition
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Wil Meat 2022 tFUMHERNARREIR AR
i T China Cup Tasters Championship
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8 : Innovation and growth -
{ARRm Confectionery The 15th China Catering Innovation and Entrepreneurship Forum

2021FHCEFRAH ORESIEISR
MAmHE Coffee 2021 FHC Import and Export Meat Forum

piticd Seafood FNELBERHRIREEIRHIERE - LE0EK
The 9th Shanghai Fashion Drinks Competition - Shanghai Division

BIEEEE Bakery & Light Food TREIBKE - 2021 B=BHFIEFWAS
Explosive Flow, 2021 The 3rd World Takeout Industry Conference

13573 Chocolate 2021 CFCA HEMERITENAR / HENIEEEEES
_ 2021 CFCA Chocolate Talent / China All-Star Shanghai
ZLHlGm Dairy

China Catering New Media Marketing Summit - Unlock Youth Power
e Candy
xEl Beverage

B=EFERKIERIES
2021 The 3rd China Catering Industry Trend Summit

FBERFIKEMAE
2022 China Gelato Championship




Online Broadcasting and Interaction
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Several social media influencers(KOL) visiting FHC and live-streaming on the spot.
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views Of TikTok PV of Online Exhibition
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Forums & Events for Various Industrial Sections
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Innovation and Growth-The 15th China Catering Innovation FHC Shanghai Global Food Trade Show Prepared Foods Forum

and Entrepreneurship Forum
2021 (B=E) TERRHIHEAS
AEFEOKERSHIES - SiimiaSEb e 2021 (The Third) Chinese Food Supply Chain Conference
China Sustainable Seafood Summit - Diversifying Markets
and Reducing Food Waste BRI R =

Digital Transformation and Upgrading of Catering Seminar
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2021 FHC Global Dairy Forum and Happy Cheese Day RERIE 2021E=atHRIEF I AS
Explosive Flow, 2021 the Third World Takeout Industry
HFREB N R MmN HEE IS NS IECIR Conference

Summit on Digital Technology Supports Food Supply Chain Efficiency
FERERFEAEHES-SIBFRED
Bt D ESEROERECE China Catering New Media Marketing Summit - Unlock Youth

Re-discussion On Shanghai Cuisine Inheritance and Innovation Summit Power
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2021 China Canned Food Technology Progress and Innovation Out.5|de soundedness 2021 Chlr\a I?aklng New Force Brand
Sharing Conference (Baking localization)

Development Forum
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China Food Conference on the Integration of Domestic & Foreign Trade

FHCE R XIS

2021FHCERR# EKSIECE
Rt A eRiais FHC Business Match-making

2021 FHC Import and Export Meat Forum
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Overview of FHC Chinese and Western Cuisine

Individual Competition
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2021 FHC
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2021 FHC INTERNATIONAL
WESTERN CUISINE CHALLENGE

A. Western Culinary Art Displays
BAXETESAK - BT

Western Three Courses Menu — Display

A =iEX - BT

Tapas/Finger Food — Display
IR / FAVFER - BT

Western Three Main Course Dishes-Display
Pt - BT

B. Western Hot Cooking -Under 25 Young Chef
ARXIMFZIE - 255U THEEA

Young Chef Team Challenge
SEEIMAIZEE (HH)

Young Chef Western Fresh Pasta Main Course

AXFIREERZT - BF4E

Young Chef Australian Lamb Western Main Course

EMNFRAERTT - BF4E

Young Chef Icelandic Arctic Charr Western Main Course

KSR REEE A ERRIT - BFE

C. Western Hot Cooking -Professional

BXMFZIT - SAE

Professional Australian Wagyu Western Main Course

M4 ERRIT - Bl

Professional U.S. Chicken Western Main Course

EERSAFERTIT - Tl4E

Professional Kuhlbarra Barramundi Western Main Course

MR ESRIT - T

Professional Western Pork Main Course

AXERERTIT - TIA

EHIRZEEENEE: shelly.bao@imsinoexpo.com



Overview of FHC Chinese and Western Cuisine Individual Competition
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2021 FHC INTERNATIONAL

”‘e,,,‘. ‘&3 CHINESE CUISINE CHALLENGE

D. Chinese Culinary Art Displays E. Chinese Hot Cookin

RREESA - FTH St 0

Chinese Three Cold Dishes— Display Chinese ChuDao Cellophane Noddle Cuisine U.S. Chicken Chinese Main Course

P =B - BT PRHE LRI SEEMSAPAERZIT

Modern Chinese Three Main Course -Display Chinese Icelandic Halibut Main Course Chinese Pork Main Course

PR =EEK - BT KBEEEEFHERZE P ERERTIE

Chines\e FOl\Jr Dimsum — Display Australian Grain Fed Beef Chinese Main Course U.S. Potatoes Chinese Cuisine Main Course
FEUIHERD - R M EF AT E R ZEDREFRERE

Fruit & Vegetable Carving — Display
BREVKREEZ - BT
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EHIRZSEENEE: shelly.bao@imsinoexpo.com
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2021 FHC Import and Export Meat Forum

FSEFTRaSE
Imported Meat Status And New Trends
In The Future
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With the continuous growth of our country's population and the
continuous improvement of consumer income levels, people's
expenditure on the purchase of meat products has also continued to
increase, so the meat industry has maintained a steady growth for many
years. In recent years, this high-growth industry has gradually changed
from a basic balance of supply and demand to short supply, and the
phenomenon of short supply has begun to increase year by year, and
related hot topics remain high. Therefore, FHC 2021 still retains the
meat forum, and will invite industry representatives from major
producers of meat products, supermarkets, associations and other
industry experts to gather together to analyze the current status and

development trends of the global meat industry import and export.
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